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ESSENTIAL OILS MARKET SIZE WILL DOUBLE BY 2026      22 June 2021 

 

KEY INDUSTRY INSIGHTS  

The global essential oils market size was US$7.03 billion in 2018 and is projected to reach US%14.6 billion by the end 

of 2026, exhibiting a compound annual growth rate (CAGR) of 9.65% in the 2019-2026 forecast period. Essential oils 

are hydrophobic/non-water-soluble liquids containing volatile aroma compounds of the plants. With an essential oil 

market valued at US$18 billion in 2020 and projected to reach US$33 billion by the end of 2027—a growth rate of 7,5% 

over the next 6 years—the time for South African producers to export has never been more favourable. 

Essential and vegetable oils are used by the flavour and fragrance industries to create flavours for foods and beverages, 

perfume compounds for cosmetics, household products and fine fragrances, amongst many other applications. Thus, 

the potential for export growth is vast. 

The essential oils market is primarily propelled by the robust trend of ‘green’ consumerism amidst the growing popularity 

of natural inputs for food preservation and sensory-related aspects. The global food and beverage industry is undergoing 

gradual, yet significant transition concerning ingredients formulations—the growing consumer's inclination towards 

natural and organic products have made essential oils a crucial ingredient of choice for food processors. There has been 

a gradual increase in consumers’ understanding of the detrimental health effects of synthetic chemicals added for flavour 

applications; manufacturers are thus encouraged to utilise natural inputs such as essential oils for increasing the 

aesthetic appeal of food products alongside improving the nutritional and functional properties, which will contribute 

significantly to essential oils’ market growth.  

Global Essential Oils Market Size: 2015-2026: US$7,03 billion, post-2026: US$14,60 billion.  

These oils have a crucial role to play in the natural preservation of foods amidst the growing concern about synthetic 

food additives and their long-term detrimental effects. Various clinical studies involving essential oils in the concentration 

range of 0.5-20 microliters per gram have indicated antibacterial actions in the foods such as fresh meat, meat products, 

fish, milk, dairy products, vegetables, fruit and cooked rice. Significant synergy has been established by utilising mild 

preservation methods along with essential oils. The greater push for research and development (R&D) in essential oils’ 

incorporation as a food additive is expected to provide further impetus to the market. The strong growth incentive to the 

tourism and hospitality sector has brought the superior benefits of aromatherapy within reach of common consumers. 

This trend, along with increased utilisation of natural active components in pharmaceutical and cosmetic formulations, 

have further boosted essential oils’ market share.  

The dwindling supplies of aromatic plants possess a greater risk to the growth of the market. The strong and ever-rising 

demand against constrained supply is bound to create a high price scenario, which could discourage its utilisation across 

different application sectors.  

MARKET SEGMENTATION  

"Citrus-based essential oils dominate the global market owing to their availability, strong demand dynamics and superior 

functional and organoleptic characteristics". Orange- and lavender-based oils are leading the essential oils market owing 

to their active qualities that are utilised for topical and oral applications. The food and beverages sector is the leading 

application of such oils that act as natural antimicrobials. These oils exhibit effective inhibitory actions against spoilage-

causing microbes. The processed foods, having savoury organoleptic profiles such as meat, fish, cheese-based foods 
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along with soups and sauces, can thus be suitable food matrices for the incorporation of citrus-based essential oils. The 

“Global Essential Oils Market Share, By Application, 2018 Food & Beverages’ amounts to 46.10%. Food and beverages 

remain the preferred matrices for the incorporation of essential oils. The addition of essential oils to food products not 

only enhances their sensory characteristics but also increases the shelf-life and storage stability of a variety of edibles. 

Flavours and fragrances utilise significant quantities of these oils in the global marketplace. The application spectrum of 

essential oils is further expected to expand based on its reported anti-toxigenic, antiparasitic, and insecticidal traits.   

REGIONAL ANALYSIS 

Europe and North America dominate essential oils’ market share. The developed markets of the European Union and 

the U.S. have recognised some components of essential oils, such as carvacrol, carvone, cinnamaldehyde, citral, 

pcymene, etc., as a legally registered flavouring. Cosmetic manufacturers in Europe are inclining heavily towards the 

inclusion of essential oils in their formulations. The growing demand for aromatherapy in major markets like France, 

Germany and the U.K. is expected to further contribute to the sales of such oils, boosting essential oils’ market revenue 

as a result. The emerging and urbanising economies of Asia Pacific and South America are expected to become hotspots 

in the global essential oils market during the forecast period (2019-2026). The extent of North America’s essential oils 

market is reported as having been US$1,71 billion in 2018. 

KEY MARKET DRIVERS 

Industry consolidation is still a key priority of prominent companies in the market. The essential oils market remains 

largely fragmented owing to the prominence of local and private-label brands in different regions. Nonetheless, 

technological advancement resulting in superior product characteristics is quintessential for the sustainable growth 

trajectory of the essential oils market.  

KEY COMPANIES COVERED IN THE REPORT 

Biolandes SAS 
Givaudan International  
International Flavors & Fragrances Inc.  
Symrise AG  
Enio Bonchev Production Ltd.  

The Lebermuth Company, Inc. 
Now Foods Phoenix Aromas & Essential Oils LLC  
Ultra International B.V.  
Young Living Essential Oils  

 
REPORT COVERAGE  

The essential oil industry is undergoing a rapid transformation; intense merger and acquisition activities in the global 

essential oils market have gradually influenced buyer concentration, making it challenging for small firms to survive in 

the industry. Nonetheless, the overall fragmented industry structure provides a window of opportunity for private label 

brands to make their mark. Widening the supplier base, staying abreast with recent technological advancements and 

sustainably sourcing raw materials are some of the key strategies that can assist smaller and larger firms alike. The 

report provides qualitative and quantitative insights on the essential oils market report and detailed analysis of market 

size and growth rate for all possible segments in the market. The market is segmented by type, application, and 

geography. On the basis of type, the market is categorised into citrus, eucalyptus, lavender, rosemary, tea tree, and 

others. Food & beverages, personal care & cosmetics, pharmaceuticals and others are the key applications covered in 

the study. Geographically, the market is segmented into five major regions, which are North America, Europe, Asia 

Pacific, South America and the Middle East & Africa. These regions are further categorized into countries.  
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Essential Oil Market Segments  

This report provides an extensive analysis of the market dynamics and competitive landscape in the global essential oils 

market. Key insights provided in the report are the overview of related markets, recent industry developments such as 

mergers and acquisitions, the regulatory scenario in key countries, and key industry trends. To obtain information on 

particular segments, please contact SAEOPA at karen@saeopa.co.za. 

SEGMENTATION  

By type:  
Citrus  
Eucalyptus  
Lavender  

Rosemary  
Tea Tree  
Others 

 
By application  
Food and beverages  
Personal care and cosmetics  

Pharmaceuticals  
Others  

 
By geography  
North America (U.S., Canada and Mexico)  Europe (Germany, France, Italy, Spain, U.K. and the 

rest of Europe) 
GLOBAL situation of Essential Oils  

 Latest estimates suggest that the global production is more than 150,000 tonnes.  

 The global market of essential oils stands at US$6.5 billion with a projected rise from 8.4% to 11.3%,i.e. to 

US$15.8 billion in 2024-2025. 

 Estimate for 2020 is 370,000 tonnes valued at over US$10 billion. 

 Essential oil cultivation areas cover 600,000 hectares and 1 million farms are producers of essential oil-bearing 

plants. 

 

SOUTH AFRICA Produces 3,000 tonnes/global 150,000 tonnes, mainly eucalyptus and citrus. 

Export value in ZAR for 2017 = R7,619,104 decreasing in 2018. 

ITC calculations based on UN COMTRADE statistics until January 2018 

Share in value in country's cluster exports in 2018 

• Essential oils, whether or not terpeneless, incl. concretes and absolutes; resinoids =  0.05% 

• Beauty or make-up preparations and preparations for the care of the skin, incl. sunscreen = 0.3% 

• Perfumes and toilet waters (excluding aftershave lotions, personal deodorants and hair lotions) = 0.02%. 

 
South African market for fragrances growing fast but still dominated by imports why? 

• Euromonitor International in April 2016 showed a market more than doubling from South African rand ZAR5,288 

bn (US$423 m) in 2010 to ZAR11,505 bn ($923,4 m) in 2015. Equivalent to $932,4 m.  

mailto:karen@saeopa.co.za
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• This was driven by South Africa’s growing middle class, also women’s improved career prospects and an 

expanding number of higher-income women able to afford premium fragrances. Part of this growth was simply 

a reflection of the fact that the depreciation of the rand is inflating import prices. 

• Imported products still dominate South African sales, despite the year-on-year value unit price of women’s 

fragrances rising by 17% and men’s fragrances by 14% as from 2015. 

 

GENERAL 

• They are high-value products sold predominantly to the international fragrance, cosmetic, flavour and 

aromatherapy markets.   

• Brazil, China, USA, Egypt, India, Mexico, Guatemala, Morocco and Indonesia are the major producers of 

essential oils. 

• The EU dominates world trade but no single country here is a major producer.  

• About 65% of world production comes from developing countries.  

• There are approximately 160 essential oils traded globally.  

• The top 10 oils make up some 80% of world trade.  

• Therefore, world trade in essential oils is divided into two components, referred to as the major and minor oils. 

Major oils are those oils traded in large quantities (but often at lower prices).   

• Recent studies suggested that the value of the global essential oil market is set to reach US$11,67 billion by 

2022 (Ultra International B.V. 2016).  

• This growth is primarily based on growing consumer awareness regarding the health benefits associated with 

natural and organic ingredients in personal care, beverages and household products.  
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According to COMTRADE: 

• South Africa is now ranked in 18th position of exports of essential oils, based on quantities  

o (it is not a reflection of production as it includes re-exports) 

• South Africa has exported 32 tonnes more in the last year with growth value increase of US$12,000 for 2019-

2020, this after a negative growth of US$12,000 for 2018-2019 (yes, the “mirrored” figures are correct) 

• South Africa is now ranked in 29th position of imports, based on quantities 

• SA is still importing 1,363 tonnes to the value of US$25,517 

• South Africa is re-exporting 12 tonnes with US$178,000 value of essential oil during 2019-2020 – during 2018-

2019 re-export value was negative, -52% as it was from 26 tonnes then. 

 

According to Eurostat: 

• 1% of the total imports by Europe is from South Africa, while Africa as a whole contributes 9% 

• EU imports of fats and vegetable oils from South Africa 2019: €4,1 million (748 tonnes) 
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Exports, imports and re-exports from South Africa 

 

• According to the ITC, European imports of vegetable oils (for all industries) grew by almost 16% from 2015 to 

2017 in terms of volume. In 2017, the imports amounted to 374,448 tonnes at €804 million or an average of 

€2,147 per tonne. 

• Vegetable oils are used in a wide range of industries and speciality vegetable oils are predominantly used in 

cosmetics due to their higher prices and lower availability. However, data on the share of imports used in 

cosmetic products is not readily available.  

• No European trade is recorded for imports of marula oil specifically. Instead, imports of the oil are part of a larger 

product group with other fixed vegetable oils and fats, and the information below is based on the imports of the 

larger product group. 

 

 

Figure 1 gives an overview of the six leading European importers of speciality vegetable oils: France is an 

interesting market for speciality vegetable oils used in cosmetics. However, only 15% of the country’s imports 

in 2017 directly originated from developing countries. France’s main suppliers are European vegetable oil 

producers (mainly Spain), as well as traders and processors in The Netherlands, Germany and Belgium. The 

Netherlands is the largest importer of vegetable oils from developing countries. In 2017, 49% of the country’s 

total imports of speciality oils originated from developing countries. The Netherlands houses several large oil 
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refineries and traders. Its main suppliers of all vegetable oils outside of Europe include Ghana, Togo, Burkina 

Faso and China. Austria’s imports from 2015 to 2017 grew more quickly than the European average (by 25%). 

However, direct imports from developing countries are negligible (less than 6%). In 2017, Austria’s main 

suppliers included Germany, Italy, Poland and The Netherlands. Swedish imports increased by 12% over the 

last three years. Over 98% of Swedish imports of speciality oils originate in Denmark. Denmark is home to large 

vegetable oil producers and refineries, such as AAK. Germany is an important trade hub for high-value vegetable 

oils. In the last three years, the country’s imports of vegetable oil increased by 17%. Germany’s main suppliers 

in 2017 included The Netherlands, Italy and Austria. 

 

While Belgium’s total imports of speciality vegetable oils decreased by 25% from 2015–2017, Belgian imports 

of such oils from developing countries increased by 33% over the last three years. This is much higher than the 

European average. Belgium’s main suppliers outside of Europe are Ghana and India. Although Italy, the UK 

and Switzerland are smaller importers of speciality vegetable oils, these countries might be interesting markets 

for marula oil. Italy and the UK imported a relatively large share directly from developing countries, between 

25% and 29% in 2017. Swiss imports from developing countries experienced a strong growth in the last three 

years (by 74%). 

 

 

VOLUNTARY STANDARDS AND CERTIFICATIONS  

 

Standards for cosmetic ingredients include: 

 ■ Natural cosmetics, the largest and most important niche market – NaTrue and Cosmos; organic cosmetics – Soil 

Association (the United Kingdom) and Ecocert (France) also certify according to the Cosmos standard for natural 

and organic cosmetics. BDiH (Germany) also has its own standard.  

■ The ISO 16128 standard as an alternative minimum self-certifiable standard, which covers definitions and criteria 

for natural and organic cosmetic ingredients and products. Buyers of cosmetic ingredients expect that private-sector 

standards will continue to remain the standard for natural and organic cosmetics in Europe, until Europe introduces 

legal standards. However, the ISO standards are an option for small producers for whom certification according to 

a private standard is too expensive or not required.  

■ The ISO 9001 standard is the globally recognized and most widely used quality management standard. It sets the 

minimum requirements for a quality management system that companies must meet in order to meet the 

expectations of internal and external stakeholders (such as employees, customers, government agencies). In case 
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of marula oil production, it can be an advantage compared to competitors. EFFCI has developed a specific GMP 

standard for cosmetic ingredients, based on ISO 9001.  

■ Fair production, a small niche market in terms of certified cosmetic ingredients – Fairtrade, and FairWild (for wild-

harvested ingredients). 

 

QUALITY REQUIREMENTS  

The quality of marula oil depends amongst others on the quality of the seeds, the processing of the seeds and handling 

and storage of the oil. One needs to dry the seeds in order to keep the moisture content low (which aids oil extraction 

and improves the shelf life) and to prevent contamination. European cosmetics manufacturers need oils with a minimum 

of impurities such as water, mineral matter, gums, and carbohydrate substances including vegetable fibres and protein. 

The marula oil’s freshness and age strongly impact its quality, as does the proper storage of the oil and raw materials. 

Proper packaging helps to prevent oxidation, which turns the oil rancid. See the tips for packaging below. European 

buyers often test the peroxide level of the marula oil. If these levels are too high, it implies that the oil is old or has been 

left open. 
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• South African exports of essential oils, perfumes, cosmetics, toiletries were US$577,85 million during 2019, 

according to the United Nations COMTRADE database on international trade. South African exports of essential 

oils, perfumes, cosmetics, toiletries - data, historical chart and statistics - was last updated in July 2020. 
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• Overview: In 2018, essential oils were the world's 450th most-traded product, with a total trade of US$6,.22 

bn. Between 2017 and 2018, the exports of essential oils grew by 14.3% from US$5,44 bn to US$6,22 bn. 
Trade in essential oils represent 0.034% of total world trade. 

• Exports: In 2018, the top exporters of essential oils were India (US$823 m), United States (US$782 
m), China (US$564 m), France (US$513 m), and Brazil (US$443 m). 

• Imports: In 2018 the top importers of essential oils were United States (US$1,4 bn), France (US$522 
m), Germany (US$412 m), United Kingdom (US$322 m), and China (US$310 m). 

• Tariffs: In 2018, the average tariff for essential oils was 7.32%, being the lowest tariff using the HS4 product 
classification. 

• The countries with the highest import tariffs for essential 
oils are Romania (42.1%), Bahamas (41.2%), Cambodia (35%), Sudan (35%), and South Korea (34.4%). The 
countries with the lowest tariffs are Kenya (0%), Mauritius (0%), Rwanda (0%), Tanzania (0%), and Uganda 
(0%). 

• Ranking: Essential oils rank 913th in the Product Complexity Index (PCI). 

 

 

https://oec.world/en/profile/country/ind
https://oec.world/en/profile/country/usa
https://oec.world/en/profile/country/chn
https://oec.world/en/profile/country/fra
https://oec.world/en/profile/country/bra
https://oec.world/en/profile/country/usa
https://oec.world/en/profile/country/fra
https://oec.world/en/profile/country/deu
https://oec.world/en/profile/country/gbr
https://oec.world/en/profile/country/chn
https://oec.world/en/profile/country/rou
https://oec.world/en/profile/country/bhs
https://oec.world/en/profile/country/khm
https://oec.world/en/profile/country/sdn
https://oec.world/en/profile/country/kor
https://oec.world/en/profile/country/ken
https://oec.world/en/profile/country/mus
https://oec.world/en/profile/country/rwa
https://oec.world/en/profile/country/tza
https://oec.world/en/profile/country/uga
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Sources:  
• fortunebusinessinsights.com  
• ITC 
• COMTRADE 
• Eurostat 
• Euromonitor 
• Statista. 
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Karen Swanepoel 
Executive Director: SAEOPA 


